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Bella Anggraini/ A210160163. PEMBENTUKAN MENTAL 
WIRAUSAHA SISWA MELALUI BUSINESS CENTER DI SMK 
NEGERI 6 SURAKARTA. Skripsi. Program Studi Pendidikan Akuntansi 
Fakultas Keguruan dan Ilmu Pendidikan. Universitas Muhammadiyah 
Surakarta. Juli 2020. 
  Penelitian ini bertujuan : (1). Mendiskripsikan business center di SMK  
Negeri 6 Surakarta. (2). Membentuk mental wirausaha siswa melalui 
business center di SMK Negeri 6 Surakarta.(3). Menjelaskan faktor-faktor 
yang mempengaruhi pembentukan mental wirausaha siswa melalui business 
center di SMK Negeri 6 Surakarta. 
  Jenis penelitian kualitatif. Desain penelitian yang digunakan pendekatan 
etnografi. Teknik pengumpulan data mengunakan observasi, wawancara, dan 
dokumentasi. Keabsahan data dilakukan dengan  triangulasi sumber dan 
triangulasi teknik. Teknik analisis data mengunakan model interaktif dengan 
langkah pengumpulan data, reduksi data, penyajian data, dan penarikan 
kesimpulan/verifikasi data. 
  Hasil penelitian menunjukkan bahwa, (1) business center di SMK Negeri 
6 Surakarta berbentuk seperti toko/minimarket yang terletak berada dihalaman 
depan sekolah sebagai tempat pembelajaran bisnis siwa, menyediakan 
berbagai macam barang dan produk, pengelola business center dikelola dari 
guru yang ditunjuk dari sekolah, sistem praktik di business center terdapat 2 
tahapan, fasilitas yang diberikan sekolah seperti rak, etalase, pendingin, AC, 
mesin kasir dan CCTV. (2) Pembentukan mental wirausaha siswam meliputi 
penanaman nilai-nilai kewirausahaan yang diaplikasikan dalam 
praktik,membentuk jiwa kepemimpinan, kreatif, pengelolaan waktu, disiplin, 
menikmati pekerjaan dan pengawasan serta pendampingan dari guru 
kewirausahaan maupun pengelola business center. Penanaman nilai-nilai 
kewirausahaan yang diaplikasiakan dalam praktik melalui mata pelajaran 
PKKWU (Produk kreatif dan kewirausahaan) maupun mata pelajaran display, 
mental kepemimpinan ditunjukkan melalui siswa kelas XI membimbing adik 
kelas X saat praktik, kreatifitas dibentuk melalui ide-ide siswa dalam menarik 
konsumen seperti pemberian diskon dan pembuatan parsel barang. 
Pengelolaan waktu dengan cara siswa dapat menjadwal kegiatan praktik 
dengan kegiatan lain diluar praktik, disiplin dibentuk dari disiplin waktu 
maupun disiplin dalam tanggungjawab pekerjaan saat praktik, menikmati 
pekerjaan saat praktik dibentuk dengan antusias siswa dalam menjalankan 
praktik, pengawasan dan pendampingan dari guru kewirausahaan dan 
pengelola business center secara langsung dalam pelaksanaan praktik. 
 







 This study aims: (1). Describe the business center at SMK Negeri 6 
Surakarta. (2). Forming students' entrepreneurial mentality through the 
business center at SMK Negeri 6 Surakarta.(3). Explain the factors that 
influence the formation of students' entrepreneurial mentality through a 
business center at SMK Negeri 6 Surakarta. 
  Type of qualitative research. The research design used an ethnographic 
approach. Data collection techniques using observation, interviews, and 
documentation. Data validity is done by source triangulation and technique 
triangulation. Data analysis techniques using an interactive model with steps 
of data collection, data reduction, data presentation, and drawing conclusions 
/ verification of data. 
 The results showed that, (1) the business center at SMK Negeri 6 
Surakarta was shaped like a shop / minimarket located in the front yard of the 
school as a place to study student business, there is already a manager 
managed by the teacher appointed by the school to manage the business 
center, the practice system in the business center has 2 stages, the facilities 
provided schools, both facilities and infrastructure provided such as shelves, 
storefronts, coolers, air conditioners, cashiers and CCTV, the school also 
cooperates with well-known institutions / companies. (2) Forming students' 
entrepreneurial mentality which includes instilling entrepreneurial values that 
are applied in practice, leadership, creative, time management, discipline, 
enjoying work and supervision as well as mentoring from entrepreneurship 
teachers and business center managers. Cultivation of entrepreneurial values 
that are applied in practice through PKKWU subjects (creative and 
entrepreneurial products) as well as display subjects, mental leadership is 
demonstrated through XI grade students guiding younger class X when 
practicing, creativity is formed through student ideas in attracting consumers 
such as giving discount and manufacture of parcels of goods. time 
management by means of students being able to schedule practical activities 
with other activities outside of practice, discipline is formed both when 
disciplines students come on time and disciplined in the responsibilities of 
work when practicing, enjoy work when practice is formed with enthusiasm 
of students in carrying out practices, supervision and accompaniment of 
entrepreneurship teacher and business center manager directly in the 
implementation of practice. 
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